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Creative Thinking and Problem Solving
Question 1
My company CocoSoaps is going through stiff competition in the industry. Our company deals with the production of soaps known as CoC and other cleaning products, including sanitizers, detergents, washing powders, and shampoos. Notably, there are similar products present in the market as well as new companies making an entrance in the same industry, creating a hard competition for the survival of our products in the market. Having been assigned a creative solution task, I would ensure that I am ahead of our competitors and make our CoC brand more influential in the market.
Branding the company in a unique style to promote our products differently is what I would first start with differentiating our brands through a logo that is more eye-catching and puts across a definite idea with a tag line that will appeal the customers. Notably, I will also focus more on customer satisfaction by reviewing their feedback through random questions on how they feel about our products. 
Through the use of analogy, the proposed solution would ensure that our company adopts ways that are unique in delivering products. This may include cards and additional gifts during festive seasons, a strategy that few companies use (Woolley et al., 2019). The company can also give free samples to the customers as a way of raising awareness of the product as well as establishing brand recognition for new customers. Most companies avoid this strategy as a way of preventing losses in the initial stages.  


Question 2
My other creative marketing solutions will include promotions or coming up with the monthly competition for a lucky winner who happens to get a gift randomly placed in one of our products, either a shopping item or cash to purchase anything the customer would want. Additionally, there should be one grand draw for the main prize.  Notably, I will also focus on the pricing strategies adjustment in regards to that one of the competitors. 
Lowering the price of our products to some extent will ensure that customers do not shift to new brands and also as a way of retaining them. Withal, efficient customer service will make the customers happy with the brands. A qualified customer care team who have enough information about our product will deliver solutions that are satisfying to the customers.
[bookmark: _GoBack]My hypothetical syllogism is that if the organization is to be advantageous over its competitors, then it should adopt the monthly competition or goods promotions. Notably, the company can as well adjust both the promotions or grand draw of prices monthly or yearly place (Miyazaki et al., 2017).  This is a strategy that a few companies have. Still, if implemented in our company, there will be customers with the anticipation of when the competition is retaking.
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